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PEMPE3EHTALIA KOHUENTIB BIBHEC-ETUKU
B AHITIOMOBHUX TEKCTAX ETUMHUX KOOEKCIB MDKHAPOOHUX KOMMAHIN

MNanuHcbka O.M., ooueHT Kadeapu
0ir1080i iIHO3eMHOI MO8U ma MiXXHapPOOHOI KOMyHiKauir,
HauioHansHul yHisepcumem xap4o8ux mexHosioaiu

CtaTTio NPUCBSAYEHO AOCMIAKEHHIO aHIMOMOBHUX TEKCTIB ETUYHMX KOOEKCIB MiXKHAPOAHMX KOMNaHiii. Ha 0CHOBI TEKCTIB
eTUYHUX KofekciB BuaineHo 6a3oBi koHuenTtu Ainoeoi eTvkn RESPONSIBILITY ta INTEGRITY, poskputo ponb MOBHMX
3acobiB y npoleci BepbanisaLlii aHanisaoBaHWX KOHLENTIB AiNoBOi €TUKN.

Knrovoei cnosa: eTMYHUI KOAEKC, OifI0Ba NOBEAiHKA, AiNOBE CiNKyBaHHS, KOHLENT AifI0BOI ETUKM.

CraTtbsi NOCBSLLEHA U3YYEHUIO aHIMOA3bIYHbIX TEKCTOB 3TUYECKUX KOAEKCOB MEXAyHapOaHbIX KomnaHui. Ha mate-
puane TEKCTOB 3TUYECKMX KOOEKCOB BblAerneHbl OCHOBHbIe KoHUeNThl aenosoi atuku RESPONSIBILITY n INTEGRITY,
pacKpbITa porb I3bIKOBLIX CPEACTB B NpoLecce Bepbanmsaumnm aHanmn3npoBaHHbIX KOHLENTOB AENOBOW 3TUKM.

Knroyeenble crioea: 3TMYECKUI KOOEKC, eN0Boe NoBeAeHNe, AeN0BOe 00LLEHNEe, KOHLENT AEeN0BON 3TUKN.

Galynska O.M. REPRESENTATION OF BUSINESS ETHICS CONCEPTS IN ENGLISH TEXTS OF ETHICS

CODES OF INTERNATIONAL COMPANIES

The article is devoted to the research of English texts of ethics codes of international companies. The basic business
ethics concepts RESPONSIBILITY and INTEGRITY have been determined and their verbalizers have been analyzed.
Key words: ethics code, ethics behaviour, ethics communication, business ethics concept.

IocTanoBka npodaemu. Hectpumuuii pos-
BUTOK 1H(QOPMALIIHOTO IPOCTOPY 1 MOBEPHEHHS
710 AYXOBHOCTI1, MOPaJIbHOCTI B Oarathox cepax
CYCITIJIBHOTO JKUTTSI CIPUYUHIIN [TUPOKE BXKH-
BaHHS TaKUX IOHATh, SIK €THKA CIUIKyBaHHS,
KOpIOpaTHBHA KYJBTypa, KOPIOpAaTUBHA €THKA.
OcobmuBOo 1€  CcTOCYETBCST Cchepu  IiI0BOTO
cniakyBaHHs [2, ¢. 314]. Bigeine Toro, mBHIKI
TEMITH SKOHOMIYHOTO Ta CyCHITBHOIO PO3BHUTKY
B NEPION MI0bamisallii CHPHSIOTh MOSBI HOBHX
HOPM KOMyHlKaI_Ill y cbepi BeneHHS MIKHAPOA-
HOTO Oi3HeCy i JIIOBOTO CIILIKYBaHHS 30KpeMa.
I[0TpI/IMaHH;1 MDKHApOJHMX HOPM 1 CTaHZapTiB
JIIOBOI MOBEIIHKH CTa€ BCE OLIBII SHAYLIHIM.
3’SIBUIIMCS TIEBHI BUIU TEKCTIB, «IIOB’s3aHi 3
PETyJTIOBaHHSAM IHCTHTYILIOHAII30BAHOTO JIiJI0-
BOTO CIIUTKyBaHH» [5, c. 1].

JlocmipKeHHsT MOBM SIK HEBiJ’ €MHOI CKJa-
JIOBOi COLIAJIbHOI pPEeajbHOCTI CIIOHYKA€ aKTH-
Bi3allif0 1HTEpeCY MAOCIHIIHUKIB 70 TMpoliem
JIOBOTO CHIJIKYBAaHHS, IO CTaHOBUTH Baromy
yacTuHy JismsHOCTI toaunu (I Yaiika, I. SIBop-
ceka, D. Crystal Ta in.). JlinoBe cCrHigKyBaHHS
OXOILTIOE HOBI COIIAJIbHI cPpepH, YHACIIIIOK YOTO
BHHHKAIOTh HOBI PI3HOBHJIM JUJIOBUX TEKCTIB
[5, c. 1]. TakumMm BBaXarTbCSI HOPMATHBHI
TEKCTH 3 KOPIOPATHBHOI €THUKU abo eTU4HI
KOJIEKCH, IO 3’SBISAIOTHCA y cdepi I1I0BOTO
CIIIKYBaHHS, CTABIIM MOIMPCHHMH B Jisiib-
HOCTI1 6ararbox Ml)KHapOI[HI/IX KOMITaHii, y AKHX
c(hopMyIpOBaHI TIPaBUIIa i HOPMU JILTOBOT TTOBE-

JHKH Ta IKUMH KePYIOThCSI BC1 CyO €KTH, TIOB I
3aHl SK 13 30BHIINIHBOIO, TaK 1 3 BHYTPIIIHHOIO
MISUTBHICTIO KOMITaHil.

Merta crarTi mossArae B QOCHIKEHH] aHITIO-
MOBHHX TE€KCTIB ETUIHHMX KOJIEKC1B MI>KHAPOTHUX
KOMITaHI¥, BHUSBIECHHI CEMAHTHKO-KOTHITHBHHX
0COOJIMBOCTEN TaKUX TEKCTIB.

Buxkiax OCHOBHOIO Marepiajay 10CJIi-
nmxenns. Kopnoparusamii etrununii koneke (Code
of Conduct, Code of Ethics, Code of Business
Conduct) sk THIT HOPMATHBHOTO JOKyMEHTa IIe
BUYEPITHO HE BUCBITIICHO B Cy4acHii Hayi. Jloci-
JDKEHHSI €TMYHHMX KOJAEKCIB 30Cepe/KeHi mepe-
B2)XKHO Ha MO3aMOBHHX ACIEKTaX: Ha COLIATBHUX
1 €KOHOMIYHHX YHHHHKAX IIJIOBOI €THKH, BIIO-
Opa’keHHI HaIllOHAJILHOTO XapakTepy B CTHIHHMX
KOZIEKCaxX, PO3POOJICHHI THUTIOJNOTIi €TUYIHUX IPO-
OrneM, TopylieHuX y kKoxaekcax [5, c. 1]. Pazom
13 TUM 1032 YBarol JIIHIBICTIB 3aJIUIIAETHCS
MIPECKPUNTUBHUN XapaKTep TEKCTIB, SIKI (YHKIII-
OHYIOTh y c(pepi KOPIIOPATHUBHOI €TUKHU, a TAKOXK
JIHTBOKYJIBTYpPOJIOTIUHA,  JIHIBONparMaTruyHa,
CEMaHTHYHA Ta COIIOKYJIBTYpHA crielr(ika TaKuX
TekcTiB. CTBOpeHHST i (PyHKIIIOHYBaHHS TEKCTIB
eTUYHHX KOAEKCIB Mependadae BUPIMICHHS HU3KH
COLllaNIbHUX 3aBJaHb, a TaKOX 3JIHCHEHHS 3a
JIOTIOMOTOI0 MOBHUX 3aC001B BILIMBY Ha COIliallb-
HO-€KOHOMIYHI Ta KyJIBTypHI aCMeKTH JiSUTbHOCTI
OKpEeMHUX MIKHApOAHUX KOMITaHii [5, c. 1].

Etnunnii komekc, abo KOIeKe ETHKH B 013HECT —
1€ 3BEJICHHS MOPAJILHUX MPUHITUIIIB, MOPAITEHUX
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HOpPM 1 TIpaBWUJI TIOBEIIHKH OJHIET 0coOu abo
rpynu oci0, MO BU3HAYa€ OIIHKY IXHIX Tid 13
TIOTJISITY B3a€EMHUH 3 1HIIMMHU Cy0’ eKTaMu Oi3Hecy,
CTOCYHKIB Y KOJIEKTHBI i CyCHIJIbCTBI HA OCHOBI
JOTPUMAHHS MOpAJIbHUX HOPM 1 TPHUHIIMIIIB,
K1 OAUISAOTECS HUMU [4]. ETHUHMI Komeke —
o(iniHUI JOKyMEHT Oi3Hec-KOMIaHii, y KoMy
BHKJIaJICHO OCHOBHI IPUHIIUIIY Ta ITPaBUIIA TOBE-
JIHKM KEpIBHUKIB 1 mepconamny [5, c. 6]. CtBo-
PEHHS €TUYHOTO KOAEKCY — 1€ OJIUH 13 CII0c00iB
3abe3neyeHHs 1H(OOPMATUBHOI BIIKPUTOCTI W
mMyOMIYHOCTI KOMTaHii, CBiAUYEHHS JOTPUMAHHS
BHCOKHX CTaHJIAPTiB KOPIIOPATUBHOI MOBEIIHKH.
[Torpeba B eTWYHHMX KOAEKCAaX BUHHKIIA 4Yepe3
Te, M0 JUIS PEryJIOBAaHHS JIOJCHKOI MOBEIIHKU
y cHeU(pIYHUX CUTYalLisIX YHIBEPCAIbHUX HOPM
OyJI0 HEIOCTaTHRO.

Ak yBaxae B. KyOko, kopropaTuBHI €THYHI
KOJIGKCH 30pIEHTOBaHI Ha 3arajbHOJIIOICHKI
MPUHITMIIA €THKHW, Ha BIYHI Ta Cy4YacHI €THUYHI
HOPMHM, HAIlOHAJIBHI i7ei. Y Oyab-skomy pasi
KOJIEKC Ma€ MICTUTH OCHOBHI HOPMH E€THKH M
npaBuIIa IiI0BOI moBeAiHkH. Kpim Toro, Komeke
MOBUHEH Bi00Opaxaru peasbHy CHTyaLIIIO 1 cre-
uudiky dipmu, komnaii, opraxizamii [2, ¢. 315].

JlocTiTHUKY BUAUISIOTH TPU OCHOBHI (PYHKIIIT
KOZIEKCIB KOPIIOPATUBHOI €THKH:

1) pemyTartiiiny, abo imMiKeBy;

2) ynpaBIiHCHKY;

3) pO3BUTKY KOpPHOPATUBHOI KyJIbTypH [l
2,c.315;4].

ImimxeBa (penyTaniiiHa) QyHKILIS HOJISITae y
(hopMyBaHHS JOBIpH KOMITaHii 330BHi, TaK BUCTY-
Ma4Yu THCTPYMEHTOM KOPIOPATHUBHUX 3B’S3KiB
13 rpomazacekicTio (PR) 1 migBumyroun iHBec-
TUIIIHHY TpUBaOIMBICTH KoMmranii [2, c. 315].
VYrpasiiHcbka (DyHKITIS KOAECKCY TOJIATAE B ype-
TYJIIOBaHHI TOBEIIHKMA Yy CKJIQJHUX ETHYHUX
CUTYAIlisIX, pErIAMEHTY€E MOBEAIHKY TepCOHAIY,
NPIOPUTETH Y B3a€MOJII 3 KIIEHTaMH, aKI[iOHe-
pamu, mapTHepamH, KOHKYPEHTaMH, 30BHIITHIM
CEpEeIOBUILEM; BU3HAYAE MOPAIOK MPUUHATTS
pillieHHs Ta HEMPUHHATHI (opMU MOBEIIHKH. 3a
JIOTIOMOTOK0  (PyHKIIT PO3BHTKY KOPIOPAaTHBHOT
KyJIBTYpH B KOMIIAHIi CTHYHI KOJICKCH TpaHC-
JIOIOTh KOPIOPATUBHI IIHHOCTI, OPIEHTYIOTh
MpaliBHUKIB Ha €JUHI KOPIIOPATUBHI 11, TUM
caMUM TIBHUILYIOTh KOPIOPAaTUBHY 1J1€HTUY-
HICTb MPAIiBHUKIB [4].

AHaJi3 TEKCTIB €TUYHOTO KOJIEKCY 3aCB1/TUMB,
0 KOPIOPATHBHI €THYHI KOJEKCH HE MAalOTh
YiTKO BH3Ha4eHOI (popmMu ¥ BIIPI3HAIOTHCSA 3a
CBOIM 3MICTOM, HAIIOBHEHHSIM, 0OCATOM 1 TIpe-
3€HTOBAHI TaK:

1) mpaBmia MOpPaTbHO-€TUYHOI MOBEIIHKH
(code of ethics, code of conduct, business conduct,

ethics code T0110), IO PETYJIOIOTH Pi3HI ACTIEKTH
TISUTBHOCTI: CTOCYHKH 3 KJIIEHTaMH, HapTHe-
pamu (relationships with customers), 3000B’s1-
3aHHS KoMIIaHii (our responsibilities), KOH(IIKT
iHTepeciB (conflict of interests), KoH}iAEeHIIN-
HICTb (confidential information, conﬁdentialily)
TOJITHKA aHTU-XaOapHHUITBA Ta KOPYMIii (anti-
bribery, anticorruption), YecHa KOHKYpCHIIis
(fair competition, competztlve intelligence);

2) KopHOpaTuBHI Kpemo, TOOTO 3araibHi
€THYHI TOJIOKEHHS CTOCOBHO BEIeHHS Oi3HeCy
(Integrity, transparency, responsibility;, Winning
with integrity, The way we work; Great people
with great values). Taki KoAeKCH TOAAHO Yy
BUIVISAI HAOOpy NPUHLMUINB, SKHUX KOMIIaHIs
3000B’SI3yEThCSL  OTpUMYBatucs  (integrity,
responsibility, respect, transparency TOmIO).

Bemuki wMikHapomui  kommanii  (PepsiCo,
Coca-Cola, BP, Shell, Nestlé, Ernst&Young,
Procter&Gamble, Microsoft, Google, Yahoo)
CTBOPIOIOTH 00’€MHHUM 1 JAeTalbHUN 32 3MICTOM
TEKCT €TUYHOTO KOAEKCY, IO TMOEIHYE SIK
3arajabHi TOJOXKEHHS MIOAO0 BEACHHS Oi3HecY,
Tak 1 mpaBuwiIa eTHyHOi nmoBefiHku. CTpyKTypa
TEKCTY 3a3BHUYail BKJIFOYAE 3arOJIOBOK, BCTYITHE
CJIOBO TPE3HJICHTA KOMIaHii, BUKJIAJ OCHOBHHUX
TIPUHIIMITIB 1 PaBUJI TIOBEIHKH, JIESKi JIOIaTKOBI
MOJIOKEHHS Ta/ab0 AOMATKOBY iH(OPMAILIIIO TIPO
KOMIIaHiIo.

CeMaHTHUKO-KOTHITUBHUNA MIAXIX 10 JOCII-
JOKCHHS CEeMaHTHYHHMX OCOOJMBOCTEH TEKCTIB
€TUYHUX KOJEKCIB J1a€ 3MOTY BUOKPEMHTU KOH-
LENTH JII0BOI STHKH, IO «CIIPHSIE HOPMYBAHHIO
YABICHHS IIPO 0coGmMBOCTI KOHL[CHTyaJ'IISaHII
BIJIMOBIAHOTO ()parMeHTa MOBHOI KapTHHH
cBiTY» [5, ¢. 12]. Ha chorofHi KOHIIENT — OCHOBHA
KaTeropis JIHTBICTUKM W JIHTBOKYJIBTYPOJIOTII.
Bin Mae MEHTaNbHY NPUPOALY Ta 00’ €KTHBYETHCS
B MOBi OIMHHIUIMH PI3HUX PIBHIB: JCKCEMaMH,
BUILHUMHU 1 CTIHKMMH CJIOBOCIOTYYEHHSIMH,
MIKpOKOHTeKCTaMHu. KoHIenT, SK mpaBuio, y
CBOIll CTPYKTYpl MICTHTH f0po, IO BKIIOYAE
LEHTPAJbHY SIIEPHY 30HY (JIOMiHAHTY ), HABKOJIO-
SJIEPHY 30HY Ta nepugepiio (OMMKHIO, TATBHIO 1
KpaiHIo).

3-nomMi>k 0a30BHMX KOHIIEHTIB JIJ0BOI €TUKH
Brokpemiroemo konrentd RESPONSIBILITY #
INTEGRITY.

OpHe 3 UEHTpPaJbHUX MICHh Y KOHIIEM-
Tocdepi  Oi3HEC-€TMKM  TOCIAA€E  KOHIIEIT
RESPONSIBILITY, skuii xapakTepu3yeTbCs,
Ha Hally TyMKY, COILlabHUM CIPSMYBaHHSIM,
Ha nporuBary koHuenty INTEGRITY, mo
HAJICKHUTh 10 STHYHHX KOHuenTiB AmI(e B 013-
HECl BiIMOBIZANBHICTH 1 pemyTamis — 0a30Bi
Kareropii, 3 SKMMH TIOB’si3aHi MEBHI 3000B’s-
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3aHHS KOMIAaHIi epe/i CBOIMH KJIIEHTaMHU, TTapT-
HEpaMH, TOCTaYaJIbHUKAMHU, MpaIliBHUKAMH, a
TAKOX 13 HUMH TIOB’sI3aHE CTBOPEHHS BIACHOTO
MMO3UTUBHOTO IMI)KY TOTYXKHOI ¥ yCIIIIHOT
KOMIIaHii, 37aTHOI 3aJ0BOJIbHUTH CIIOKMBa4Ya.
Konnenr RESPONSIBILITY npeacrasieHuit
BepOanizaropaMu, 110 YTBOPIOIOTh JIEKCUKO-Ce-
MaHTHYHE T10JIe, /IO CKJIa1y SKOTO BXOIUTH TaKe:
SIAPO 3 JIOMIHAHTOW responsibility, HaBKOJIOS-
JNEpHUI MPOCTIp (care, safety); Onvxk4a mepu-
dbepist (obligation, to be responsive, to take
the responsibility, to share the responsibility,
to fulfill one’s responsibilities), nanpHsI TIEpH-
dbepis (trust, to earn the trust, to take care, to
ensure, to be focused on). Hanpuknan, Safety
is good business. Everything we do relies upon
the safety of our workforce and the communities
around us. We care about the safe management
of the environment. We are committed to safely
delivering energy to the world (Shell). We are
committed to acting with integrity, investing
in new product development, being responsive
and accountable to our customers and partners,
and remaining a leader in our field (Microsoft).
Our Credo has guided our actions in fulfilling
our responsibilities (Johnson&Johnson). Our
reputation as a company that our users can
trust is our most valuable asset, and it is up to
all of us to make sure that we continually earn
that trust. All of our communications and other
interactions with our users should increase
their trust in us (Google). That's because we are
focused on the most important principles and
expectations rather than specifying detailed
rules (BP).

O0’ennyroun B coOi 0a3oBi mpuHOUNU 013-
Hec-etuky, INTEGRITY € 0a3oBUM eTHYHUM
KOHIIETITOM TEKCTIB €TMYHUX KojekciB. Konment
MIPECTABICHUN PO3TaTy’KEHOI0 CHCTEMOIO Bep-
Oami3aTopiB, SKi YTBOPIOIOTH JICKCUKO-CEMaH-
THYHE T10JI€, 10 BKJIIOYAE SI/IPO, 10 CKIATY SKOTO
BXOJUTh LIEHTpAJibHA sAEpHA 30HA integrity,
HaBKoJlosiiepHa  30Ha  (homesty,  fairness);
ommkaa nepudepis (duty, transparency, honest,
fair, uncompromising, act with integrity, to do
what is best, to do what is right, to be based on
honesty); nanvus nepudepis (dignity, credibility,
leadership, professionalism Tomo). Hanpuxian,
Acting with integrity around the world (Coca-
Cola); We have an obligation to always do whats
best for the company and our users (Google);
We should treat all those in the marketplace
with whom we come into contact with fairness
and integrity (PepsiCo). We focus our resources
to achieve leadership objectives and strategies.
P&G respects employee privacy and dignity

(Procter&Gamble). But its integrity and
professionalism that we bring to these challenges
that define our reputation (Ernst&Young). We
seek to conduct our business in a manner that
respects the human rights and dignity of people
(BP) (dopma Teneplmeoro qacy Ji€ciiB (focus
respect, seek) Hmcnmoe MO3UTHUBHY OIHKY,
MOCTINHICTH 1 HE3MIHHICTh TBEPIDKCHHS.

OTxe, OCTIKEHHS JTa€ 3MOTY JIIATH TIEBHUX
BHUCHOBKIB. [lo-niepuie, po3BUTOK IapTHEpCTBA
W JIJTOBUX BIHOCHH, 3pOCTaroua 3aeKHICTh
Oi3HeCy KOMITaHIi K Ha HaIllOHAJIBHOMY, TaK 1
MDKHApOIHOMY PUHKY CTUMYJIOBAIl PO3BUTOK
ninoBoi etuku. ETWYHI BUMOTH BigoOpakeHo
B KOPIIOPAaTUBHUX ETUYHHX KOJEKCaX, BOHHU €
SAPOM KOPIOPATUBHOI KyJIBTYPH OpraHi3amii.
[To-mpyre, BHBYCHHS ETHYHUX KOAEKCIB TIPO-
BIJIHUX MIKHAPOIHHMX KOMITaHI{ 3aCB1IYWIIO, IO
HaW4acTIIIe BOHU JIy>Ke HE CX0XK1 OIH Ha OJTHOTO,
MaloTh pi3HUI Qopmar, oOcsr, pi3HUN CTUIIb 1,
OlbIIIe TOTO, BUKOHYIOTH Pi3HI 3aBaaHHs. Came
BIJI IIOCTaBJICHUX 3aBJaHb i (byHKuiI?I 3aJI€)KHUTD,
SKUM 6yz[e e JIOKYMEHT 15K BIH TPALOBATUME B
KOHKpeTHii kommaHii. [To-TpeTe, BuaineHi 6a3oBi
koHuenty nioBoi etuku RESPONSIBILITY ta
INTEGRITY, Ha Hamry yMKy, 3HA9HOIO M1p010 €
CEMaHTHYHO OJIM3BKUMU, OCKITTBKU Bl):[nomnanb-
HICTh KOMIIaHII Mepe CBOIMH CHOXHBadaMu i
HpaIIiBHI/IKaMI/I TaK caMo, sIK 1 Y4e€CHICTb, MOpaJib-
HICTB, € 3aIOPYKOIO ycnlxy KOMITaHii ¥ crpuse
CTBOPEHHIO il MO3UTHBHOTO IMIJKY. BiaMiHHICTD
MDK aHaJi30BaHUMHU KOHIIETITAMU IIOJIATAE B
tomy, 1o koHuent RESPONSIBILITY Bupizus-
€THCSI CBOIM COIIaJIbHUM CIIPSIMYBAaHHSAM, TOJ1
gk INTEGRITY € 6a30BuM eTHUHUM KOHIIEITOM
TEKCTIB €TUYHUX KOJIEKCIB.

AHai3 TEKCTIB ETUYHHUX KOACKCIB HE €
BUYEPITHUM. 3HAYHWHA 1HTEpEC CTAHOBUTH KOH-
TPAaCTUBHE JOCHIPKEHHS KOHIICTTIB Y TEKCTax
€THUYHUX KOJIEKCIB MPOBIJIHUX €BPONEHCHKUX Ta
YKpaiHChKHX KOMITaHIMH.
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