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Y cmammi 30ilicHeHO aHani3 npedcmassieHHs PeCrnoHOeHma XypHanicmom 8 iHMeP8’to aHaTOMOBHUX MOMysISIPHUX
XKypHanie. 3’acoeaHo, W0 8 iHmMeps’ro MonynspHUX XypHanig peanisyembcsi ocobnuea ¢popma adpecaHm-adpecamHoi
83aemodii, Wjo 8idbysaembcs 8 Mexax KOMyHikamueHoT nodii (Mix pecrioH0eHmoM i XypHanicmom) i mekcmy (MiX KOMyHi-
KaHmamu 8 iHmepe’to ma yumayem).

3a doromozoro npodymaHo20 suknady 3anumatb XypHasicm iHmeps’to, OKpiM ompuMaHHs iHgbopmauii, crpusie pos-
Kpummio ocobucmocmi, 3acmocosytoqu cmpamegito npedcmasneHHs pecrioH0eHma, wo ba3yemscsi Ha 8UPaXeHHIi cmae-
JeHHsI/oyiHKu ocobucmocmi iHmepes’toliogaHo20.

Bydyyqu 20mo8HUM agmopom ApyKo8aHOI 8epcii IHMeEPS 1o, XypHarnicm ompumye bifbuly c80000y y MEOPEHHI mexkcmy, Wo
nosHayaembCs U Ha rnpedcmasiieHHi HUM ocobucmocmi orumyeaHo20. Hesgaxarodu Ha HeobxiOHicmb ompuUMaHHs HOPM
gsiunugocmi U HelimparibHOI MOHaIbHOCMI PO3MO8U, XypHaricm YacoM ydaemscsi 00 deMOHCMPY8aHHS 81aCHO20 CMaeBeHHs
(Mo3umueHo20 Yu HeeamueHo20) 00 CrigPO3MOBHUKa. Lje mo3Ha4yaembCsi Ha ¢hopmysaHHi duHaMiYHO20 obpa3y iHmeps totio-
8aH020 Ma 8I/ueae Ha 8i0roeioHe CrpUlHIMMS 0cobucmocmi pecrioHOeHma NomeHUitHOK ayoumaopieto, mobmo Yumadem.

YkasaHa poseidka 30cepedxyembCs Ha PO3Kpummi ocobucmocmi onumyeaHo020 8 MO3UMUBHOMY PaKypci, WO
€ YacmuHoto cmpameeii pedcmaerneHHs pecrioH0eHma 8 iHmepa’to aHerIoOMOBHUX MOMYMSAPHUX XYPHar8.

Y docnidxeHHi iH8eHMapu3o8aHo makmuku ob’ekmueauii 8kasaHoi cmpameeli, Wo akmyarnisylomscs makmukamu
KomMrinimMeHmy, cxearneHHs pecrioH0eHma, 2epoisauji, noxseaiu, npoxaHHsi npo rnopady, KOMyHikamugHOI MidMpuMKU, No3u-
MUBHOI OUJHKU | CMBOPEHHS «C8020 Konay. SHayHa ysaza 8i0800UMbCs aHani3dy NiHeeanbHUX 3acobie ymineHHs oKpec-
JIEHUX MakKmUK | pO3KpUMmMIo ix momeHujasny 8 KOHCmMpyr8aHHi 0bpasy pecrioHdeHma. [JogedeHo, Wo 3 Memoto Mo3umus-
HO20 npedcmasieHHs1 ornumyg8aHo20 XypHasnicm ydaembcsi 00 3acmoCy8aHHs periepmyapy IEKCUYHUX, CUHMAKCUYHUX,
cmursticmuyHuUx 3acobis, Wo HayineHi Ha CMeopPeHHs Nopmpema 8UHSIMKOBOI, He3namHoI, Mydpoi, 3a2apmosaHoi Heaapa3-
damu ocobucmocmi, sika sukrukae rnosagay U npupodHe 3axornneHHs ayoumopii.

KniovoBi cnoBa: cTpateris NpecTaBneHHs PECNOHAEHTA, TAKTVKK, MiHrBanbHi 3acobu, hopmyBaHHs obpasy, MacoBa
ayguTopis.
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The article analyses presentation of the respondent by the journalist in English-speaking popular magazines interviews.
It is revealed that popular magazines interviews are characterized by a specific addresser-addressee interaction. The
abovementioned interaction is realized within a communicative event (between the respondent and the journalist) and a text
(between communicants in the interview and a mass reader).

With a help of well-planned questions the journalist of the interview gets information from the interviewee alongside with
revealing the personality of the latter. It is achieved by implementing the strategy of presentation of the respondent through
which the journalist expresses his attitude to the interviewee.

The journalist, being the author of the printed version of the interview, gets more freedom in creating the text that
simultaneously influences his presentation of the respondent.

Despite the need to adhere to the norms of polite communication, the journalist at times shows his attitude (positive or
negative) to the communicative partner. It facilitates the formation of the dynamic image of the respondent thus influencing
the perception of the interviewee’s personality by mass audience (a reader).

The study focuses on revealing the personality of the interviewee from a positive aspect, viewed as a part of the strategy
of the respondent’s presentation by the journalist in English-speaking popular magazines interviews.
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The article deals with the tactics of objectivisation of the abovementioned strategy that are represented by the tactics
of compliment, approval, glorification, appraisal, communicative support, positive evaluation of the respondent and the tactic
of “creating your own network”. Due attention is given to the analysis of language means of verbalization of these tactics
and revealing their potential in creating the image of the respondent. It is proved that positive presentation of the respondent
by the journalist is achieved through a set of means aimed at creating the image of exceptional, wise and unconquered
personality hardened by failures and respected by a mass audience.

Key words: the strategy of presentation of the respondent, tactics, language means, creation of the image, mass

audience.

1. Beryn

JIiHTBICTHYHI  PO3BIAKA OCTaHHIX POKIB
€ HAOYHUM TMIiATBEP/HKCHHSAM 3alliKaBIE€HOCTI
MOBO3HABI[IB THUTAHHSIMH JIOICHKOTO (haKTopa
B MOBI. AHTponoueHTpI/mHHﬁ MAXig, 3a SKUM
HAMBHIIOKO IHHICTIO MPOTOIOLIYETHCS JIIO/UHA,
a MOBa BU3HAETHCS «BIKHOM y IYXOBHHUH CBIT
JIOAWHM, i1 1HTEJEKT, 3aco00M JOCTYIy [I0
TaEMHHUIIb MUCIEHHEBUX TpoleciB» (KyOps-
koBa, 2012: 26), cTae TOMIHYIOUUM MPUHIIUIIOM
Cy4YacHHX J10ociikeHb. [ToBHOIO Mipoto cy0’ ekt
MOBJICHHEBOT JiSTTbHOCTI, OJTHAK, PO3KPHUBAETHCS
B paMKax JlaJoriyHOi aJapecaHT-aapecaTHOl
inTepakiii. CyTTeBl MOXKIUBOCTI JIJIsl TaKO1 B3ae-
MO1ii IPOTIOHYE JKaHp IHTEPB’IO, y AKOMY B IPO-
1eci IPsMOro oOMiHy iHQOPMAILIIEI0 MiXK XKypHa-
JICTOM 1 peCTIOHICHTOM Bl):[6yBaeTbc;1 JTUHAMIYHE
KOHCTPYIOBaHHS 00pa3y iHTepB I0MOBAHOTO.

CroHyKaruu pEeCHoHJEHTa 10 HaJaHHs
iHpopMarllli, M0 JOCATAE€ThCA IUIIXOM BHKO-
PHCTaHHs iHTCPB’IOCPOM IHUTAIBHHX BHCIIOB-
JIeHb, JKYPHATICT BOJHOYAC peaiisye e OfHy
METy Cl'IlJ'IKyBaHH}I — HaJaHHS PECIOHICHTOBI
MO3UTUBHOI 4YM HETaTHMBHOI XapaKTePUCTHKH,
10 BIUIMBA€E HA BIAMOBITHE CIIPUHHSITTS 0COOU-
CTOCTI OMMUTYBAaHOTO MacCOBOIO ayJTUTOPIEIO.

3-noMiK HasBHUX THIIIB IHTEPB’I0 Yy4YacTh
KYpHAJiCTa B TPEACTaBICHHI PECIOHACHTA
€ HalOUTBIIOI B IHTEPB'I0 JPYKOBAHOI MPECH,
30KpeMa B IHTEpPB’I0 MOMYJISPHUX >KYpHANIB,
y SIKHX THTEPB I0€p € TOJIOBHUM aBTOPOM TEKCTY.
ToMmy aKTyanpHICTH MOCIIDKCHHS 3yMOBJICHA
HEOOXIJHICTIO  PO3KPUTTSA  JIIHTBOKOMYHIiKa-
TUBHUX OCOONMBOCTEH MeXaHI3My NpeCcTaB-
JICHHS PECIIOH/ICHTA 3 MO3UIIiH Ky pHAIICTa.

2. Po3nin 1

Pakypc mpencraBieHHsS pPECHOHJEHTa YUTa-
YeBi ICTOTHO 3JICKUTH BiJ 3arajibHOI IMONITUKH
BHJIAHHS, XapaKTEPHUX PHC OCOOHMCTOCTI Kyp-
HaJIicTa Ta HOTO OCOOMCTUX CHMMATIM YM aHTHU-
MaTiid 10 CIiBPO3MOBHHKA, 110, CBOECID YEPTOIO,
BIIOOpaKa€TbCSl Y JABOBEKTOPHOCTI MpEACTaB-
JIEHHS peCOHeHTa KypHalicToM. OTxke, mpen-
CTAaBJICHHS PECIOHICHTA JKYypHalicTOM 0Oa3y-
€THCSI HA BUPAXKEHHI TO3UTHUBHOTO/HETaTUBHOTO
CTaBJICHHS J0 OCOOMCTOCTI OMUTYBAaHOTO. YTiM,
HABITh HE3BAXAIOYM HA MOXIHMBY BHYTPINIHIO
AQHTHIATIIO JO0 PECIOHJICHTA, XYypPHATICT 3MYy-

IIEHUH JOTpUMYyBAaTucs HOpM mpodeciiinoi
€TUKU Ta BBIWIMBOI TOHAJTBHOCTI PO3MOBH, IO
MOKa3y€ HUITXOM BUKOPHCTAHHS 3acO0iB MMO3H-
THUBHOTO NPE/ICTAaBICHHS 1HTEPB I0HOBAHOTO.
MarepiasioM JOCHIKEHHSI CIYTYIOTh Jpy-
KOBaHI 1HTEPB’I0 MOMYJISIPHUX JKypHAIIB IS
40J10B14O1 1 skiHOUO1 aynutopii ( “Marie Claire”,

“Cosmopolitan”, “Harper’s Bazaar”, ‘“Vanity
Fair”, “InStyle”, “GQ”, “Esquire”, “Mens
Fitness”, “Men’s Journal”, “Men’s Health”).

Amnani3 marepiany JOCITIDKEHHS BUSBUB, IO
KOHCTPYIOBaHHS TO3UTHUBHOTO 00pas3y pecHoH-
JIeHTa ¥ 30epekeHHs O0IMYYsl 1HTEpPB IOMOBA-
HOTO B OYaxX YHUTAIBKOI ayJUTOPIl J0CATAETHCS
NUITXOM BHUKOPUCTAHHS JKYPHAIICTOM TIOIY-
JSPHUX KYPHAIIB MAKMUK NOZUMUBHO20 Npeo-
CMABNeHHsi pecnoHOeHma, Peani3oBaHUX MaK-
muKamy KOMIUTIMEHTY, CXBaJICHHsI PECIIOH/ICHTA,
repoizailii, MOXBald, MPOXaHHS TPO TOpamy,
KOMYHIKQTHBHOI ~ MIATPUMKH,  TMO3UTHUBHOL
OIIIHKH, CTBOPEHHS «CBOTO KOJIay.

MerToro CTarTi € aHaii3 JIIHIBATBHHUX 3aC001B
TaKTUK TTO3UTUBHOTO TPEICTABICHHS PECIIOH-
JIEHTA KYPHAICTOM.

3. Po3aia 2

Y MO3UTHBHOMY MpEJICTABICHHI PECIIOH-
JIEHTa YUTA4YeBl YUIbHE MiCIIE MOCIAE MAKMUKA
Komnimenmy. KOMIUTIMEHT PECIIOHACHTY MOXKE
OyTH YaCTMHOI €TUKETHHMX (OpMysa 1 BUpaxa-
TUCS eKCTUTIIUTHO YH IMILTIUTHO. [IpononyoTh
pO3MIAATH 1€ OJHY XapaKTePUCTUKY KOMII-
JIMEHTIB — MEPeBipKy 3a IIKaJOI IIHUPOCTI YU
HEIUPOCTI (Komeraesa, 2003). Mu x obcro-
FOEMO JIyMKY, IO B Pa3i HEILMPOCTI BHCIOBICHHX
CYIUKEHB TaKHii «KOMILUTIMEHT» Tpeba KBamipiky-
BaTH SK JiecToIll. ToMy B TOCIIPKEHH] TT1]] KOMTII-
JIMEHTOM pO3YMITUMEMO LIUPUN CXBaJbHUI
BIJITYK YM MPUEMHI CJIOBa PO OCOOUCTICTS, 110
HAJIAIITOBYIOTh CITIBPO3MOBHHMKA Ha IOJAAJBIIE
CHUIKyBaHHA. AHali3 Marepiany IOCIHiIKEHHS
3aCBIIYMB BUKOPUCTAHHS emuKemno2o, iMnii-
YUMHO20 Ta eKCNIIYUMHO020 KOMILTIMCHTIB.

Emuxemnuii  xomnaivenm wmae HeUTpaabHUI
XapakTep i XapaKTepr3ye He PECIOH/ICHTA, a TPo-
(hecioHalTisM i TAKTOBHICTh JKypHamicTa. Sk mpa-
BUJIO, JI0 ETUKETHOTO KOMIUTIMEHTY BJAlOThCS
B pa3i peamizarii (akTUIHOI METH KOMYHIKAIIii,
TOOTO HAJIarO/KEHHsI KOHTAKTy 31 CIIBPO3MOB-
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HUKOM. CaMe TOMY TaKTUKA KOMILTIMEHTY IIIHUPOKO
3aCTOCOBYETHCS Ha eTari iHiiamii po3MOBH, JIOTIO-
Mararo4e 3aBOIOBaTH JIOBIPY 1HTEPB’FOWOBAHOTO
Ta E€MOIIHO HAaJAIITYBaTH HOTO Ha TOAAJIBIILY
B3aEMOIIO. IMnitiyumHutl Ta eKCnaiyumHuLi KOMIT-
JIIMEHTH TMOKJIMKaHI BUCJIOBUTH IMO3UTUBHY OIIHKY
THTEPB’FOEPOM  30BHIIIHBOTO BUIJISY PECIOH-
JICHTA YU WOTO JISUTHHOCTI, BIJPI3HSAIOUNCH JIUIIE
MPSIMUMU/HETIPSIMAMHE ~ MapKepaMu  BUPaKEHHSI
aBTOpChKOi no3utii, Hanpuknan: (1) “You re single
now, and half of New York is clamouring to date
vou” (InStyle, April 2016). BuxopucToBytouu cTH-
JTICTUYHUNA TPUHOM TirnepOorizarii, OCHOBY SIKOTO
CTaHOBUTH TOTOHIM ( “half of New York™), xypHa-
JICT HATAKAE HA 30BHIIIHIO NPUBAOIMBICTH AKTOPA
Ta WOro MmomyJsipHICTh cepen (aniB Hpro-Mopka,
SIK1 ITOJTFOIOTh HA CepIie KPaceHs, yIatoUnCh 10 iMn-
JAiYumHo2o Komnuimenmy. Excnuiyumnuii xomn-
JiiMeHm TIOKJIMKAHUW Ha3WBaTH pedi CBOIMH iMe-
HaMH, MIPSMO BKA3yIOUHM HA TIO3UTHUBHE CTABJICHHS
710 IHTEpB’IOMOBAHOTO, BIIKPUTICTh >KypHaJicTa
y CIIUIKyBaHHI, HAaMaraHHs CTBOPHUTH J100pO3WY-
muBy atmocdepy: (2) “You both have great hair:

BAaJoCcs 0 MOOAYUTHUCS 13 JKYypHAIICTOM KaHay
CNN, Amngepcenom Kymepom, HiX 3 aKTOpoM
Bbpemmi Kynepom, xoda mpocuTh cipuiimMati 1ie
SIK KOMILTIMEHT, IO ITiKPECITIOE 3aTpeOyBaHICTh
aKTopa B IlapuH1 KiHeMaTorpadii.

Taxmuxka cxeanenns pecnoHOeHma € MpSIMUM
BUPAKEHHSAM TIO3UTUBHOIO CTaBJIEHHS Kyp-
HajJicTa JI0 OCOOHMCTOCTI 1HTEPB FOHOBAHOTO
3arajoM 1 THX PHUC, SIKI OCOONIMBO IMIIOHYIOTh
iHTepB’roepy. OKpecieHa TakTHKa J0IoMarae
HiAKPECIUTH 3HAYYLIICTh 1 HEMOBTOPHICTD
3aIpOIIEHOTO CIiBOECITHIKA i YCTAHOBUTH €MO-
niiHui koHTakT i3 HUM (I'ymieBa, 2018: 88).

AHai3 10CIiKyBaHOTO MaTepially 3aCBiTUNB,
10 MPEAMETOM CXBAJICHHS IHTEPB I0€pa €:

—  pHCH PECHOHJEHTa, IO MiJIKPECIIOITh
MOPAJIbHO-BOJIBOB1 SIKOCTI: BUTPUMKY, IUCITHU-
IUTIHOBAHICTh, BUMOIIIUBICTH JI0 ceOe, MyHKTY-
anpHicTh TOmO: (5) “He looks and acts just like
George Clooney. He is exactly what you’d expect.
Its a little stunning. He strolls up to the photo
shoot _about fifteen minutes early and he looks
perfect. Perfect suit, shirt, and tie — looks like

What is your routine? ” (Harper’s Bazaar, November
2016). Y 3a3naueHoMy BHIIE (PparMeHTi IHTEPB IO
3 akTopoM Jxapenom JleTo »KypHaJTicT BUCTIOBIIIOE
KOMILTIMEHT CTOCOBHO KpacH BOJIOCCSI 1HTEPB 1OM-
OBAHOTO, 1110 BUPAXKAEThCs ermiteTtoM “‘great”. 1le
Jla€ 3MOTY 1HTEpPB’IOEpY MiJAKPECIUTH CBOE CXBa-
JICHHSI, TIOBATY Ta 3aXOIICHHS IHTEPB I0OHOBAHKM.

[Ipuknaan iHTEPB’I0 MOMYISIPHUX KYypHAJIB
3aCBITYMIIM YaCTOTHICTh BUKOPUCTAHHS TAKTUKH
IMIUTIIATHOTO KOMILTIMEHTY B KOMOiHAI1 3 TaK-
THUKOIO 3amuTy iHQopmarnii. Henpsmuii komm-
JIMEHT JOIOMara€ pPecroHACHTY TOYyBaTUCS
KOM(OPTHIIIE, TOM IKITUTH MOYKJTMBE HECIIPUIA-
HATTS HUM CKazaHoro xypHamictoM: (3) “What
do you think made you a great assistant? ” (Marie
Claire, December 2015) — 1 nepeTBOpUTH BUCIIOB-
JIOBaHHS Ha 00’ €KTUBHUU JAPYKHIN BIATYK.

B oxpemux Bumaakax IMIUTIIUTHUNA KOMII-
JIMEHT MO)K€ MaTd HACTUIbKH 3aByallbOBaHUI
XapaxTep, 10 3 METOIO MPABUIBLHOTO PO3YMiHHS
HOro pEeCHOHJEHTOM JKYPHAJICT 3MYLICHH
Ha/IaBaTH PO3’SICHEHHS 3151 YHUKHEHHS HeETo-
po3yMmiHb 31 cmiBpo3moBHUKoM: (4) “With all
the time and location changes for our interview,
I thought I might wind up meeting Anderson
Cooper _at midnight in Bakersfield. And I mean
that as a compliment. Thanks for meeting with
me” (Esquire, December 2012). Y mnpone-
MOHCTPOBAaHOMY BHIIE (hparMeHTi >KXypHaIICT
HaTsIKa€ Ha 3alHATICTD aKTOpa, IKUN 3MYIICHUI
MepeikHKaTH 3 MICIs Ha Micle y 3B’S3Ky 3i
3iloMKaMu B HOBHX (pinbMax i1 mpoektax. Came
TOMY I1HTEPB’IOEp >KapTye, IO HOMY CKOpiIIe

someone dressed him but, given that no one
else is in evidence, you have to assume that he
managed it himself” (Esquire, May 2016);

—  JisapHICTH Ha Onmaro iHmmX: (6) “As
a Disney star, Zendaya Coleman is keenly aware
of her role-model status. To wit, she spent her
last _two birthdays galvanizing her millions
of Instagram followers to help provide a year
of meals for needy school kids and a home for
a trio of South African brothers orphaned by
AIDS” (Esquire, June-July 2016);

— ocobucti gocsrHeHHs: Ta nepemoru: (7)
“In 2007, a retrospective, titled “© Murakami”,
opened at L.A.s Museum of Contemporary
Art, and in 2010 he became only the third
contemporary _artist to_have a solo exhibition
at_the Chateau de _ Versailles. His cultural
currency is global and inclusive, encouraging
young artists through his art fair, Geisai, as well
as children and their imagination in his new
feature film, Jellyfish eyes” (Harper’s Bazaar,
December-January 2013-2014).

VY 3acrocyBaHHI 3a3HaY€HOi TAKTUKH BHSIB-
JeHO 1Bl KOHTpoBepciiHi Tenaenuii. [lepma
TEH/ICHIIISI IOB’I3yE€ThCS 3 BUKOPUCTAHHSM MAK-
MUKU CX8AEeHHSI pecnoHOeHma sk 3aco0y BUpa-
JKeHHs1 Oe3MEXHOI MoBaru 10 I1HTEPB IOHWOBa-
HOTO, IO peali3ye mupe OakaHHS >KypHaJicTa
BIIJIaTH HAJIC)KHE JIFOIWHI-EKCIIepTy, Tpodeci-
OHAJIY CBO€EI CIIPaBHU, XKUTTS SIKOI € MPUKIIAIOM
JUTSL HACITI Ty BaHHS 1HIIMMH, IK-0T: (8) “You have
three children, a clothing line [L.A.M.B], other
businesses, and your music career. How do you
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balance your life?” (Vanity Fair, April 2013).
Jlpyra TeHzeHLisl Ma€ Miclie B pa3l MaHIIyJs-
THUBHOT'O «3arpaBaHHs» JKypHAJIICTa 3 eMOLIHHO
B2XKUM CITIBPOBMOBHUKOM, KOJIM 1HTEPB’IOEP
HaMara€eTbCs «PO3TONMUTH JI» y CHUIKYBaHHI,
CIOHYKAIOUM PECIHOHACHTAa 10 OJKPOBEHb,
Hanpuknan: (9) “Filming for Alex Cross lasted
two months. Picasso is a really intense character
to inhabit for eight weeks. How did you come out
alive?” (Men’s Fitness, November 2012). Onnak
3’CyBaTH, sIKa 3 YKa3aHUX TCHICHLIN peanisy-
€TBCS B KO)KHOMY KOHKPETHOMY BHUTAJIKY, CTa€
MOXJIMBUM JIMIIE 3aBISKM aHali3y KOHTEKCTY
i O3HAMOMIICHHIO 31 3MICTOM YCBOTO TEKCTY
1HTEpB’10.

Merorw makmuku eepoizayii € TPUIUCY-
BaHHS PECIIOH/ICHTY PHUC BHHATKOBOCTI, IIIO
3BEJIMUy€e WOro B ouyax ayguTopii W MiJHOCUTH
no panry reposi (IIpoxomnenko, 2013: 164): (10)
“Have you ever spent a Thanksgiving with
somebody who served in World War II? We get
it, you stopped Hitler, vou are the greatest”
(Men’s Health, June 2016). ¥ npuknani, mpoi-
JIOCTPOBAHOMY BHWIIIC, KYPHAJICT HAIUIIE pec-
noHjaeHTta, Toma bpokay, pucamu reposi, SKoMy
Baanocst 3ynuHuTH [itnepa. Anamiz O6iorpadii
1HTEepB I0OMOBAHOTO 3aCBITYUB, IO PECIOHACHT
HE MIT' 3yIIMHUTH JUKTATOpa (i3UYHO, OCKIIBKH
Ha MOMEHT 3akiH4eHHs1 J[pyroi cBiTOBOi BiliHH
OyB 5-piUHHUM XJIOMYUKOM. IneTbes mpo BUIaHY
Tomom bpoxkay kuury “The Greatest Generation”
(1965), sixa HazaBxau 3akapOyBaja iM’s OCTaH-
HBOTO B icTOpii AMepukH. Y Hill aBTOp omucye
MOJBUI aMEPHUKAHCBKUX COJNJAT, SIKi Opaju
y4acTh y BiliHI 1HIIIOTO HAPOAY HE 3apaju CIaBU
4y 30aradyeHHs, a 3apajyd BCTAHOBJICHHS CIIpa-
Be/uinBocTi. Came Tomy Tom Bpokay 3 ropaictio
Ha3MBa€ 1UX IOHAKIB MPEICTaBHUKAMU «HaiiBe-
JUYHIIIOTO MOKOJIiHHMY. CBOEI 4YEproro, xKyp-
HAJICT 3apaxoOBy€ 0 KOrOPTU BEIMYHUX Te€pOiB
Ta IM’S CaMOrOo PECIOHACHTA, OCKUIbKH BiH
OJTHUM 13 MEpHIMX BIJIKPUTO BHUCIOBUBCS IPO
3nodisiHHA ['itnepa # ymiaHyBaB iMeHa KepTB
TITIEPIBCHKOTO PEXXUMY W THX, Yhsl A0Js 0oOma-
neHa BiiHoOw. [locunenHs repoiszamii pecroH-
JICHTa JIOCSTAEThCS UUIAXOM BUKOPUCTAHHS
MPUKMETHUKA HAWBUIIOTO CTYTICHS MOPIBHSHHS
“the greatest”, mo cTBOpIOE e(PeKT 0OpaHOCTI
Ta BEJINYi AyXy IHTEPB IOHOBAHOTO.

3acToCyBaHHS makmuKu 2epoizayii [0roMarae
MiBUIIATA CTATyC CIIBPO3MOBHUKA U BUTiTHO
BHJUTATHA PECMOHACHTA 3-TIOMDK IHIIUX TIPE.I-
CTaBHMKIB npodecii MIIAXOM MiIKPECIeHHs YU
nepeOinbIIeHHs HoTo nocsrHeHb: (11) “Moments
before this interview, Dolph Lundgren was, in his
words, “running around, killing zombies”. It’s

a fitting intro to a man, who has kicked more ass
and spouted more one-liners than just about any
other action star in film history” (Men’s Fitness,
September 2012). I3 nakoHiYHOi XapakTepH-
CTHKH, HaBEICHO1 B YPUBKY BHILIE, akTOp Jlonbd
Jlynnarpes nocrae Gpi3suuHO BUTPUBANIOLO, 3arap-
TOBAHOIO OCOOMCTICTIO, TOTOBOIO N0 (Pi3UUHUX
1 MOpaJdbHHX TPYIHOUIIB, MPO IIO0 CBITYHUTH
BUKOPUCTAHHS cileHry ‘“kicked ass”. Bomnouac
y Bpi3l aHAII30BAaHOTO I1HTEPB’I0 PYHHYETHCS
CTEpPEOTHII, 1110 JIIOMHA HE MOXKe OyTH BOAHOUAC
i cwibHOWO (i3uyHO, 1 po3ymHOW0. ClieHroBa
dpaza “spout one-liners” MAKPECIIOE TOCTPOTY
pPO3yMy Ta JOTEMHICTh PECIOHJEHTA, a MOBTOP
KOMIIApaTUBHOTO MPUCTIBHUKA ‘more” B MOE-
HAaHHI 3 HEO3HAYCHMM 3aliMEHHUKOM ‘‘any”
CTBOPIOE €(EKT BUHSATKOBOCTI, IMO3UIIIOHYIOUH
Jlynnarpena sk yce6iuHO 00JapOBaHOTO 4YOJO-
BiKa, SIKOMY TPAaKTHYHO HEMa€ PIBHHUX Yy >KaHPi
TpHUJIEepiB 1 OOHOBUKIB.

Pesynbpraru mpoBeIeHOT pO3BiIKH 3aCBIAUMIIH,
mo BepOanbHa OO0’ €KTUBALSL MAKMUKU 2epoi-
3ayii MOCATAETbCS TEPEBAKHO BUKOPUCTAHHSIM
CyIepliaTUBHUX (OpM, IO TOKIUKaHI CTBOPUTH
MOPTPET BUHATKOBOI JIOIWHU 3 HAJAMOKIMUBOC-
TAMH Ta TinepOosizyBaTi OLIHKY PECHOHICHTA,
HaJaBIy 1HGOPMAIIIl PO HHOTO «OUIBIIIOT Baru
Ta 3Ha4eHHs» (boborko, 2013: 2): (12) “Arnold
Schwarzeneggers life is one of superlatives: The
best bodybuilder of all time. The biggest box
office draw for a time. The most powerful man in
the most populous state in the country. His may
be the greatest success story on the planet, and he
doesn't need to work another day in his life to
prove it. At this point he's so rich and important,
he doesn't even have to shave himself — but he
still does” (Men’s Fitness, September 2012).
®opmMH HAMBUIIOTO CTYINEHS MOPIBHSIHHS TMpH-
KMETHUKIB “the best”, “the most”, “the biggest”,
“the greatest” y moeqHaHHI 3 IHTCHCH(IKaTOPOM
“so” BUKOHYIOTh POJIb Bi3yaJIbHHX aTpPaKTOPIB,
SK1 IPUBEPTAIOTh YBary 4MrTaya J0 0COOUCTOCTI
pPECIOHJIEHTa, WOT0 JOCSATHEHb Ta YCHIXY, IO
€ HACIIIKOM BUCHAKIIUBOI Mparii HaJl co00ro.

Takmuxa noxeanu € CHOPILAHEHOIO 3 KOMII-
JTIMEHTOM, OJHAK, Ha BIAMIHY Big Cy0’ €KTHUB-
HOCTI OCTAHHBOTO, XapPAKTEPU3YETHCS BHUIIHM
CTYIIEHEM paIliOHALHOCTI i 00’ ekTUBHOCTI. Ha
BIIMiHY BiJ] KOMIUTIMEHTY, IO TIOB’SI3aHHUN 13
BUCJIOBJICHHSIM TMO3UTUBHUX OLIIHOK CTOCOBHO
30BHIIIHBOTO BHIVISY PECHOHJEHTA, IMOXBaja
BHU3HAUAETHCA K «OlliHKa nocsrHenby (Mccepc,
2008: 179), ToOTO BMiHb, BAMHKIB, Alil, pUC OCO-
ouctocti (bopucenxo, 2007: 90), sxi pecrnon-
JICHT TIPOJIEMOHCTPYBAB y KOHKPETHIN KHUTTEBIH
cutyamii. Ille omHa BiAMIHHICTD KOMIUIIMEHTY
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BiJl TOXBAJIM MOJISTA€ y BIICYTHOCTI apryMeHTa-
tuBHOCTI (biryHoBa, 2015). Inmumu cinoBamuy,
METOI0 KOMIUTIMEHTY € CTBOPEHHS MO3UTHUBHOI
arMocdepu ISl HaJaroKeHHs JOBIPIUBUX CTO-
CYHKIB 31 CHIBPO3MOBHHUKOM, @ METOIO IMOXBAJIH
€ TIOB1IOMJICHHS PO MO3UTUBHY OLIIHKY MOBIIEM
KOHKPETHHUX JOCATHEHb IapTHEpa IO CIJIKY-
BaHHI0, Hanpukiana: (13) Respondent: “There’s
hardly anything in the movie that didn t originate
in somebody’s life” Interviewer: “The
experiences you chose to show aren t the clichés”
(Esquire, August 2014). B ocrannbomy ¢par-
MEHTI IHTEpB’I0ep MIAXOIUIIOE PEIUTiKYy TOCTH,
IiIKPECITIOI0YUH, IO CIOKETH BCiX (iTbMIB pec-
NoHIeHTa — pexucepa Piuapma Jlinkneirepa — He
€ KITIIIOBAaHUMHU, 0a3yI0ThCSI HA PEATTbHUX MOISX
1 BimoOpakaroTh KaJCHIOCKOM JIIOACHKHUX JI0JTb,
10, CBOEIO YEPror0, YKa3ye Ha OPUTIHAIBHICTS,
TAJIAaHT Ta YHIKAJIBHICTH iX aBTOpA.

Takmuxa KomMyHIKamueHoi niompumKy J10To-

Mara€ CTBOPUTH ICUXOJOITYHO KOM(OPTHY
st cmiBOeciHuKa  atMocdepy, mnepeadoadae
CXBAJICHHS JKUTTEBOi TIO3WINI pPECIIOHICHTA

il HaJaITOBY€E HA CHiBPOOITHULITBO, SK-OT: (14)
Respondent: “...You know what I am going to
buy next? One of those new Ford Focus RS'S.
All-wheel drive, 350 hours power, turbo four.
Sounds fun”. — Interviewer: “Respectable. What
is your wildest drive?” (Men’s Journal, June
2016). Y npencrasiaeHoMy uisi po3msiay (par-
MEHTI KYPHAJICT YOJOBIK MIATPUMYE CHIBpPO3-
MOBHUKA, TOAUISIOYN 3aXOIUICHHS OCTaHHBOTO
nepeBaramu HoBO1 Mozeni Ford. Y BepbanpsHOMY
IUTaHI 1€ JOCSTA€ThCS BHUKOPUCTAHHSIM EJIil-
TUYHOTO PEYEHHS, BUPAKEHOTO MPUKMETHUKOM
“respectable”, 1m0 € BHUSIBOM JIAKOHIYHOCTI
40JI0Bi4OT0 MOBIIEHHS. OJHAK IHOTO BHUSBIIS-
€TbCS JIOCTATHBO ISl CTBOPEHHS CBOEPIIHOTO
MICTKa Ta HaJIarO[UKEHHS MOAAJBIIOTO 1iajory.
Taxmuka KOMYHIKAMUGHOI NIOMPUMKU MOXKE
HaOyBaTH pi3HUX (OPM — BiJ CXBaJICHHS MOYU-
HaHb PECIOHICHTA JI0 BHCIIOBIICHHS CIIBUYTTSI
3 MPUBOAY HETATHMBHUX/TPariyHUX MOAiN y HOro
*UTTi, Hanpukian: (15) “It seems like you’ve
lived three or four lives already. Two separate
acting careers. Addiction. Hepatitis. A collapsed
lung. Heart surgery” (Esquire, June-July 2015).
B anamizoBaHoMy (parMeHTi Tpari3aMm KUT-
TEBOI CHUTYyaIlli PECTOHJEHTKU IIOCHITIOETHCS
3aB/ISIKH BUKOPUCTAHHIO JKYPHAJIICTOM HOMiHa-
TUBHUX PEUCHb, 1110 MiAKPECITIOI0Th CTPAKIAHHSI
Ta BiM4ai, SKAX 3a3Halla TEPOTHS BIIPOIOBK
pi3HUX (pa3 CBOTO KHUTTS.

Taxmuxa npoxanusi npo nopady BHpaXKae
JOBIpy IO PECIOHJEHTa, BH3HAHHI XKYp-
HAJICTOM  aBTOPUTETY  IHTEPB’IOHOBAHOTO

il MO3UIIIOHYBaHHSI OCTAHHBOTO SIK JOCBITYEHOT
JTIOWHU, SKAa MOXE TOIUIATUCS OCOOIUBUM
cekperoMm ycmixy, Hampukmaa: (16) “You've
been on the giving and the receiving end of bad
news. As an anchor, you explained 9/11 to us
as it was happening, and as a patient, you got
some of the worst medical news a person can
get. Whats the secret to telling somebody news
that’s going to make them unhappy?” (Men’s
Health, June 2016). B anamizoBanomy mpwu-
KJIaal 1HTEpB’IO JiaJor pPO3TrOPTAETbCS MiXK
MpelCTaBHUKAMM KYPHAJICTChKOI Mpodecii.
Y mnuraHHI 1HTEpB’l0epa 3BHYAHA JIOACHKA
I[IKaBICTh MEPEITITAETHCS 3 OaKaHHSAM Y3STH
YPOK MaliCTEpHOCTI y BeTepaHa XypHaiCTChKOT
cupasu. Busas rimbokoi moBaru 10 rojoBHOTO
penakropa teneBi3iiiHuX HOBUH CIIIA — Toma
bpokay — mpocTexyeTbcs BKE Yy 3BEpTaHHI
JI0 HBOTO BOJHOYAC SIK N0 KypHamicta (“‘an
anchor”) 1 4onoBika, 10 BiA4yB Ha co0l Tpa-
renito 11 BepecHs ( “a patient”). Lle mo3uiionye
IHIMBIJA K JIOAUNHY, CXWJIBbHY 10 €MIIaTii, sika
UOOKO TepeiMaeTbess mpolieMamMu TepoiB
CBOIX HOBHH.

Pesynpratu mpoBeeHOr0 HaMU JTOCITIIKEHHS
3aCB1IYWIIA YACTOTHICTh BUTIAKIB KOMOIHYBaHHS
MAKMUKU NPOXAHHS PO NOpaody 3 MAaAKMUKamu
cxeanenHs/eepoizayii Ta KoMnaiMeHmy, SK-OT.
(17) “So you just negotiated an unprecedented
lifetime contract for LeBron with Nike. What's
vour secret to being a great negotiator?” (GQ,
Summer 2016). YV HaBeneHoMy aisi pO3IISAY
dbparMeHT1 KypHATICT IMUPO 3aXOTIIOETHCS MPO-
(deciliHICTIO PECTOH/IEHTa, YIAIOUYHCh JIO0 Tepe-
OUTBIIIEHHST 3aclyT OCTaHHBOTO, IO BHpaXKa-
€ThCS emiTeTamu “unprecedented’ i “lifetime”.
BomHowac iHTEpB 0€p 3BEpTAETHCS 10 3aIpoliie-
HOTO TOCTS SIK 0 mpodecioHana CBO€i CIpaBH
(“a great negotiator”) i3 TPOXaHHSM MOJIIH-
THUCS CEKPETOM BEJICHHS YCHIIITHUX ITEPErOBOPIB,
BU3HAIOUM HOTO aBTOPUTET 1 BILTUB Y cepi puH-
KOBHUX BIJTHOCHH.

Takmuka  nosumueHnoi  (Meniopamuenoi)
OYIHKU PECTOHACHTA IHTEPB IOEPOM 0a3yeThCs
Ha MOYYTTAX MPUXUIHHOCTI Ta CUMIIATII, CIIPHUSIE
rapMoOHi3allii Ta iHTUMi3aIlii CTOCYHKIB MiX CITiB-
oecigaukamu: (18) “And you are your own best
model. Do you design with yourself in mind?
What have you learned from wearing your own
clothes?” (InStyle, March 2016). HaitBummit
CTYyHiHb NOPIBHAHHS NPUKMETHHUKA ‘‘the best”,
SIKUM JKYPHAJIICT OIIHIOE TU3alHEPChKY Kap’ epy
ekc-criBauky Biktopii bekxem, cBiguuTh mpo
CXBaJICHHs il poOOTH BOJHOYAC K aBTOpa MpO-
€eKTIB 1 Mozell Ta 3aKilajac MiIBaJIdHU I
YCIHILITHOTO BEJCHHS JiaJIoTy B IHTEPB’10.




Cepis [epMaHIiCTUKa Ta MIDKKYNbTYpHa KOMYHiKaLis

VY pocnigpkyBaHOMY MaTepialli  makmuxa

NO3UMUEHOI OYIHKU PEeai3yeTbCcs TOJOBHUM
YMHOM IIIJIIXOM BHKOPHCTAHHSA MPSIMOi HOMi-
Halii, o0 BIAKPUTO JIEMOHCTPYE CTaBICHHS
KypHaJicTa 0 3alpolIeHOr0 TOCTs, i KOH-
TpacTy, IO JIOMOMAara€ BHUT1IHO IAKPECIUTH
0COOMCTICTh TOJIOBHOTO Tepos Ha (OHI 1HIIHNX:
(19) “The troubadour, born Shaffer Smith,
a beguiling presence and a dapper dresser;
Ne-Yo blends_Rat Pack sharpness with_High
Street _hipness, a balancing act few can pull
off” (InStyle, February 2016). MoBHUMU 3aco-
0aMH BUpaKEHHS NpsAMOI HOMiHamii B yKa3a-
HOMY (parMeHTi € TPUKMETHUKH ‘“‘beguiling”
1 “dapper”, 1m0 NIOKpPeCIOOTh 0013HAHICTD
pecnonaeHta B Moxai. Ilpuiiom KoHTpacty
MapKy€ThCsl ~ NMPOTUCTABJICHHSM  1IMEHHHKIB
“sharpness” 1 “hipness”, 1O KOHKPETHU3Y-
I0ThCSI BUKOPUCTAHHSM BlIacHUX Ha3B Rat Pack
1 High Street 3 aniosieio Ha TIaMypHHH CTHIIb
JUKa30BUX TypTiB 50-X POKIB MHHYIOTO CTO-
mitra. e onuH mpuiiom KOHTpacTy 3aCTOCOBY-
€THCSI HAa PIBHI MPOTUCTABJICHHS IHTEpPB 00OBa-
HOTO I1HIIUM, IO JOCATAETHCS BUKOPUCTAHHIM
KUIbKICHOTO 3aliMeHHHKa ‘few” y NO€IHaHHI
3 (bpasanM niecioBoM “‘pull oﬁ”” AHai3oBaHi
BHIIlE MOBHI 3aco0u Cl'IpSIMOBaHl Ha PO3KPUTTS
TOHKOIIIB CTHJIIO PECIOHICHTA i 3MaTlOBaHHS
OCTaHHBOTO SIK 3HABILS 1HAYCTPIl MOZIH.

OkpiM TOro, 3a JOMOMOIOI0 METIOPATHBHOL
OLIHKA BJA€THCS JIOCATTH  «TpaHchopmarii
MOJIeNI CBITY ajpecara B Oa)KaHOMY JJIsi MOBIISI
Hanpsmi» (Kopobosa, 2007: 12). 3-momix
MOTHBIB, IO CIIOHYKalOTh MOBIISI 10 3aCTOCY-
BaHHS MO3UTHBHOI OI[IHKHA, MOBO3HAaBI BH/II-
JISIFOTH TaKi: OayKaHHS 3pOOUTH IPUEMHE Ta CIIpa-
BUTH TapHE BPAKEHHS, OaKaHHS CXBAJIUTH il
Ta BYMHKHU CIIBPO3MOBHHUKA; HaMip CHOHYKaTH
azipecara /10 BUKOHAHHs MEBHHX [iii; OaKaHHS
BTIIIUTH H PO3paguTH PECHOHICHTA; Oa)kaHHS
3MIHHTH YCTajlCHy HEraTWBHY JyMKY IpO CIIiB-
PO3MOBHHKA; HaMip BHCTAaBHTH Y BHIiIHOMY
CBITJII O0’€KT OI[IHKH, IIO CTOCYETHCS CaMOTO
MoB1 (Xopemiko, 2005: 61-66).

MeToro BUKOPHUCTAHHS MAKMUKU CMEOPEHHS
«C6020 KONA» € HAMaraHHs >KypHallicTa IMpoje-
MOHCTPYBAaTH OJHOCTAWHICTH 13 PECTOHICHTOM
1 BUSIBUTU TOTOBHICTH JI0 MAPTHEPCTBA, a TAKOXK
OakaHHs MiIKpecTUuTH (PakT 0COOUCTOro 3HAOM-
CTBa 3 OMMTYBAaHUM. Y MOBO3HABUI{ JiTEpaTypi
MAKMUKA CMEOPEHHL (C6020 KONA» TPAKTYEThCS
K Taka, METOI0 SIKOI € BUPAXKCHHS MaHIIMyIs-
tuBHOI comigaprocTi (Lkinpka, 2012: 335). He
3arepevyroun CXOKOCTI TOKIIaJIEHOTO B OCHOBY
BUPA)XEHHS TAaKTUKU CTBOPEHHS «CBOTO KOJIa»
W TaKTUKH COJIJAPHOCTI MEXaHi3My, 1o 0azy-

€TBCSL Ha CIIOPIAHECHOCTI 1HTEPECIB, ymonobaHs,
CTaTyCy YH CTHUIIIO KUTTSI KOMYHlKaHTlB MU BBa-
JKAEMO HEIOIUTHPHUM YBa)XaTH iX TOTOKHUMHU.
Ha mamy maymKy, maxkmuxa cmeopeHHsi «C8020
Konay mependadae OUIBIIUI CTYIIHb 1HTErpauii
KOMYHIKaHTIB B aCII€KTI CTaTyCy, CTHJIIO KHUTTS,
IIHHOCTEH, MOBEAIHKM 3arajoM, TOMl SIK mMakK-
muka conidapusayii CTOCYEThCS IMIATPUMKH
YM CXBaJCHHS MOIVISIB CIIBPO3MOBHHMKA CTO-
COBHO OKPEMOTO MHUTAaHHS YU JIiHii MOBEIIHKH.
3 METOI YHHKHEHHS JIBO3HAYHOCTI TIyMa4YeHb
[UX TOHSTHh y JOCHIDKCHHI /IS TIO3HAYCHHS
CHUTBHOCTI KUTTEBUX MO3UIIIH MOBIIIB ITOCITYTO-
BYBAaTHMEMOCS] TEPMIHOM MAKMUKA CMEOPEHHs.
«C8020 KONAY.

[ToreHmian yka3aHOi TaKTHKH Ma€ JBO-
BEKTOPHHUI XapakTep: 3 OJHOTO OOKy, Jocsra-
€ThCS 3MAJIOBAHHS CEIeOpITI K BIIKPUTOI 0
CHUIKYBaHHA OCOOHMCTOCTI, sika mo30aBieHa
MAXU W TOPIMHI Ta HE IypaeThCs NEPECiYHUX
JIEOZCH; 3 IHIIOTO OOKY, XKYPHANICT OTPUMY€E
Harofy pospekiamyBaTH cebe Ta TijaKpec-
JTUTU BracHy oOpanicTe: (20) “Drew and I both
like to say we won_the sister-in-law jackpot.
From the night my brother, Willie Kopelman,
introduced us at a quiet dinner in Santa Monica,
California, in 2011, we were add-water-N-stir
insta pals. Qur wine-fueled cackles have taken
us late into the night, and we 've made breakfast
for our kids with eye bags at 6 a.m. and at any
time in between hours of coffee and cocktails,
she is a pure joy — no prima-donna horseshit,
no_entourages, no vanity” (Marie Claire, April
2016). B inTeps’to 3 Mlpto Beppimop xypHa-
JICT MO3UIIOHYE aKTPUCY SIK MO3UTUBHY OCOOU-
CTICTb, JKIHKY, JJIS SKO1 € BKJITMBUMHU CITPaBKHI
JIOICHKI CTOCYHKH, JIOBipa Ta mupicth. Lle mocs-
Ta€ThCsl BUKOPUCTAHHSM CIMTETIB ‘“‘add-water-
N-stir insta pals”, “pure joy*“, meradopu “won
the sister-in-law jackpot”, mOBTOpOM JIEKCEM 13
3alepeuyHuM 3aliMeHHUKOM “no”’: “no prima-
donna horseshit”, “no entourages”, “no vanity”,
Y)KUBaHHSM MPUCITIBHUKA “‘at any time” sIK Map-
Kepa, SIKUi yKa3ye Ha Te, 10 3a3Ha4eHi XapaKTe-
PHUCTUKY € IMAaHEHTHOIO O3HAKOIO 3IpKH Ta Ipo-
sBOM 11 kuTTeBOi mo3uilii. Hempsmo axTtpuca
MIPE3CHTYETHCS IIE 1 SIK Uy/I0Ba MaMa “we 've made
breakfast for our kids with eye bags at 6 a.m.”,
sKa MIKIYEeThCA MPO CBOIX JiTEH HaBITh MOMPHU
BTOMY Ta 3alHATICTh. 3ayBaXKUMO, 110 MAKMUKA
CMBOPEHHS «CB020 KOJA» CKOPOUYE JUCTAHIIIO
MK PECHOHICHTAMH W YWTauyaMH, JOMOMArae
BCEJIUTH ayAuTopii Bipy B cebe, LIIOCTPYIOUH
Ha TIPUKJIAJI ceneOpiTi, M0 HAMOJCTIIUBICTh
1 IIIOJICHHA TIPaIlsl TBOPSTH JHBA, IIEPETBOPIOOYH
Mepeciuny JIIOAUHY Y BIIOMY 0COOHCTICTh: (21)
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“Give her a song and she sings the hell out
of it. Give her a stage and she owns it. Give her
a boyfriend and, well...okay, she battles the same
insecurities we all have. Katy Perry, she’s just
like us! — hangovers, heartbreak, anxiety and all”
(Cosmopolitan, July 2014). Bukopucranns napa-
JEeTbHUX KOHCTPYKUIN “Give her...” y HaBene-
HOMY BUIIE ()parMeHTi MOKIWKaHE MiJACUIUTH
CKa3aHe 1 CTBOPUTH 00pa3 JKIHKH, SKId T
cuiy Oynb-siki TpyaHomi. Koncrarus “she s just
like us!” 1 mepemiuenns “hangovers, heartbreak,
anxiety and all” HaiIeH] BUKJIMKATH CUMIIATIIO
KIHOUOT ayauTOpli, OCKIUIBKH MIAKPECTIOIOThH
Manenbki cmabkocti cmiBauku Keti Ileppi,
3aKpIIUTIOIYN 332 TepoiHer (parmMeHTa oOpas
«JIIBYMHU 3 HAPOILY».

4. BUCHOBKH

Ha 3aBepmienHss migkpeciaumo, IO, OKPIM
3anuTy iHQoOpMalii, y XKaHpi IHTEpPB’I0 TOIY-
JSPHUX KYpHaJiB BiAOyBaeTbcs Iue W mpen-
CTaBJICHHS pECIOHJEHTa XKypHamicroMm. [Ipo
30pi€HTOBAHICTh IHTEPB’I0EpPa Ha JOTPUMAHHS
3arajibHO1 TTO3UTUBHOI arMocdepH BEICHHS Jia-
JIOTY 3 PECIOHIEHTOM CBIAYUTH 3aCTOCYBaHHS
HU3KH TaKTHK, IO 300pa)kar0Th PECIIOH/ICHTA
3 MO3UTHUBHOTO OOKY, IMiJKPECIIOITh HOro 3Ha-
YUMICTh, BAHATKOBICTb, MYJIPiCTh, IIEpeBary Haj
THIITMH.

[lepcriekTBY TMOJANBIIMX PO3BIIOK yOa-
Ya€EMO B JIOCIIKEHHI MOBHOT OCOOMCTOCTI KYp-
HaJIiCTa IHTEPB 10 MOMYJISIPHUX KYPHAITIB.
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